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Waiblingen, May 03, 2018  

 
 
STIHL welcomes US distributors as guests at the company  

- Jump in unit sales of cordless products 

 
The STIHL Group generates around 30 percent of its revenue in the USA. The compa-
ny has now also recorded a jump in sales of cordless products in this market, which 
has traditionally been the most important for STIHL. Within just 15 months, the market 
share of STIHL cordless tools in the USA has increased tenfold. The product portfolio 
has also been significantly expanded over this period – from one line of cordless prod-
ucts to three. 
 
STIHL has been present in the US since as early as 1974, with its own production and 
sales company, STIHL Inc., located in Virginia Beach. The American market is served 
via six company-owned and five independent distributors – partners with whom STIHL 
has been working successfully and in a spirit of trust for many years. The German 
headquarters invited the distributors to Waiblingen at the end of April to discuss the 
strategy for the US market. 
 
“Our partners and customers in the USA can rely on the fact that STIHL shall remain a 
family-owned company – based on the values of loyalty, integrity, a long-term outlook 
and, of course, the commitment to premium quality,” said Dr. Nikolas Stihl, Chairman 
of the STIHL Advisory and Supervisory Boards, at the meeting. 
 
Norbert Pick, Executive Board Member of Marketing and Sales, explained: “We set 
extraordinarily high standards in everything that we do and customize our products 
exactly to our customers’ requirements – with the result that we have been successful 
for more than 90 years in a constantly changing environment.”  
 
Bjoern Fischer, Managing Director of STIHL Inc., emphasized that unit sales of STIHL 
products in the USA have more than doubled over the past ten years. “I see further, 
enormous potential for our market in the area of cordless products – particularly as we 
are able to offer our customers a broad and attractive range of STIHL products via our 
large sales network of 9,000 dealers,” said Fischer, adding that: “In the future, there 
will also be a greater focus on digital products and services.” 
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Company Portrait 
The STIHL Group develops, manufactures and distributes power tools for professional forestry and agri-
culture as well as for garden and landscape maintenance, the construction sector and private garden 
owners. The product range is complemented with a selection of power tools for the garden, previously 
sold under the VIKING brand and fully distributed under the STIHL brand from 2019. Products are dis-
tributed exclusively through authorized dealers, including 38 sales and marketing subsidiaries, about 120 
importers and more than 45,000 servicing dealers in over 160 countries. STIHL produces in own plants in 
seven countries: Germany, USA, Brazil, Switzerland, Austria, China and in the Philippines. Since 1971 
STIHL has been the world’s top-selling chain saw brand. The company was founded in 1926 and is 
based in Waiblingen near Stuttgart. In 2017, STIHL achieved a worldwide sales volume of 3.8 billion 
euros with a workforce of 15,875. 

This press release and pictures are available for downloading from the STIHL website 

at http://www.stihl.de/tages-wirtschaftspresse.aspx 

 

Your contact for daily and business press: 

ANDREAS STIHL AG & Co. KG 
Dr. Stefan Caspari 
Head of Corporate Communications and Public Relations  
Andreas-Stihl-Straße 4 / 71336 Waiblingen 
Phone: +49 - (0) 7151/26-1402  
Fax: +49 - (0) 7151/26-81402  
E-Mail: stefan.caspari@stihl.de  
 

 

 

 

 

 

 

 


