
Press Release

1 

Waiblingen, 10.07.2022 

STIHL Magnesium Diecasting celebrates 50th anniversary  

A success story since 1971: STIHL Magnesium Diecasting celebrated its 50th anniversary by hold-

ing a summer festival for the company’s approximately 950 employees on July 9, 2022. Employ-

ees, families, and friends enjoyed a varied range of entertainment for all ages, from a music pro-

gram to arts and crafts, a circus inviting audience participation, and acrobatic performances. The 

celebrations had been scheduled for 2021, but were postponed for a year due to the pandemic.  

Initially started as a small plant with 70 employees, the STIHL site in Weinsheim, Germany, now 

measures some 35,500 square meters and produces high-quality magnesium components, not 

only for the company’s own professional chainsaws and power tools, but also for the automotive, 

motorcycle, e-bike, and electrical industries, as well as the medical technology sector. External 

customers now account for some 30 percent of revenue. Dr. Nikolas Stihl, Chairman of the STIHL 

Supervisory Board and Advisory Board, thanked the staff for what the company had achieved and 

for their hard work and dedication: “All of you stand for the successful development of our plant 

over the past five decades — the current staff and all our former employees alike. Your expertise, 

your inventiveness, and your ingenuity and initiative have always been the factors guaranteeing 

our lasting success. You should rightly be proud of what we have achieved.”  

Bold decision as cornerstone for success 

To ensure the quality and availability of magnesium die-cast parts and remain independent of its 

suppliers, STIHL decided back in 1970 to build a magnesium diecasting plant of its own. Hartmut 

Fischer, general manager of the STIHL plant in Weinsheim, notes: “It was a bold decision back 

then, but it soon paid off. With our high degree of vertical integration and exacting quality stand-

ards for production and products, as well as the endurance typical of STIHL, we have made the 

plant into one of the leading magnesium diecasting plants in Europe, if not the world. We’re proud 

of that.” And STIHL Magnesium Diecasting, also known internally as Plant 4, is well positioned for 

the future as well. Dr. Nikolas Stihl comments: “We’re well positioned, so we don’t have to worry 

about the challenges to come — quite the opposite, in fact. The biggest single investment we have 

made, which was in the recently commissioned production logistics unit, is an example of our con-

fidence. Our Plant 4, which has been led to noteworthy effect by Hartmut Fischer and his leader-

ship team for the past seven years, will continue to make a significant contribution to the success 

of the STIHL Group now and into the future.” 
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Economics minister and head of district authority offer best wishes on anniversary 

Political figures were also on hand to offer best wishes during the festivities. The economics min-

ister of the state of Rhineland-Palatinate, Daniela Schmitt, noted: “Fifty years of STIHL Magnesium 

Diecasting in Weinsheim — STIHL has managed to develop production processes with classic en-

gineering expertise and a thirst for innovation for the future. Together with its employees, the 

company is tackling the big challenges of the future for the energy-intensive metal industry. The 

innovative new production unit for e-bike components is a prime example of how the plant is adapt-

ing to change and further developing its business model in order to remain competitive in the long 

run.” Andreas Kruppert, head of the district authority for the district of Eifelkreis Bitburg-Prüm, 

added: “As one of the biggest employers and a flagship business in our region, STIHL makes a key 

contribution to employment and prosperity in the district of Eifelkreis Bitburg-Prüm. I’d like to 

thank everyone responsible for their entrepreneurial commitment and dedication and for their 

ongoing investment in Weinsheim as a place to do business.” 

Company Portrait

The STIHL Group develops, manufactures and distributes power tools for professional forestry and agriculture as well 

as for garden and landscape maintenance, the construction sector and private garden owners. The product range is 

complemented by digital solutions and services. Products are distributed through authorized dealers and STIHL’s own 

online-shops, which will be expanded internationally over the next few years – including 42 sales and marketing subsid-

iaries, about 120 importers and more than 55,000 servicing dealers in over 160 countries. STIHL produces in own plants 

in seven countries: Germany, USA, Brazil, Switzerland, Austria, China, and in the Philippines. Since 1971 STIHL has been 

the world’s top-selling chain saw brand. The company was founded in 1926 and is based in Waiblingen near Stuttgart. In 

2021, STIHL achieved a worldwide sales volume of 5.06 billion euros with a workforce of 20,094. 

This press release and pictures are available for downloading from the STIHL website at  
https://www.stihl.com/daily-pressbusiness-press.aspx zum Download zur Verfügung. 

Your contact for daily and business press: 

ANDREAS STIHL AG & Co. KG 

Dr. Stefan Caspari 

Head of Corporate Communications and Public Relations 

Andreas-Stihl-Straße 4 / 71336 Waiblingen 

Phone: +49 - (0) 7151/26-1402 

Fax: +49 - (0) 7151/26-81402 

E-Mail: stefan.caspari@stihl.de
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